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 FOODPICT (set of standardized food pictograms) 

was developed to create an environment for people 

with special dietary requirements due to food 

allergies, religious beliefs or vegetarian diet to enjoy 

their meals with peace of mind as the number of 

overseas tourists visiting Japan from diverse cultural 

backgrounds increases. It consists of a total of 14 

items: seven items depicting specific ingredients that 

can cause allergic reactions and seven items for 

religious dietary requirements and vegetarians. It is 

available for a 1,000-yen monthly license fee. 

 

 In FOODPICT’s development process, an international 

survey of 1,500 people inside and outside Japan was 

conducted to find whether they would understand the 

pictograms used, whether they would be visually 

recognized for everyone, and whether they cover 

necessary items, referring to the preparation method of 

pictograms stipulated by the International Organization 

for Standardization (ISO). NDC Graphics Inc., a leading 

developer of pictograms, also collaborated in its 

development. 

 

 By March 2016, FOODPICT has been used in 

approximately 1,350 locations throughout Japan. These 

include airports, international exhibition halls, hotels, and domestic and overseas 

convention centers. FOODPICT Inc. aims to introduce its pictograms in 50,000 locations in 

Japan by 2020. 

 

 FOODPICT Inc. created FOODPICT to simply provide information on the food items used. 

It is up to each person to decide whether to consume the foods. In addition, FOODPICT is 

basically used in places such as restaurants and other food services, as well as hotels with 

a well-established management structure since for some people food allergies could 

become a life-threatening issue. The company aims to first introduce FOODPICT in places 

where it is seen by many people such as station buildings, airports, hotels, and convention 

centers, and then disseminate it beyond these places. 
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 In 2016, FOODPICT Inc. was selected as a recipient of a “grant for creative business 

start-ups” by Hyogo Prefecture. In January 2017, it became a stock company to accelerate 

its business through active recruitment and product development. 

 

 From April 2017, FOODPICT will be used on communication cards to be introduced to 

evacuation centers for disaster victims in Japan. It is expected that FOODPICT will help 

facilitate communication between Japanese people and foreign nationals in 

disaster-stricken areas and promote cross-cultural understanding in areas that receive 

disaster victims. 
 

 

 

 

 

 

 

 

 

 

 

 

URL:https://www.foodpict.com/english 

 

 

Examples of the use of FOODPICT  
Source : FOODPICT Inc. website 
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