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Note: Figures through 2019 are finalized; figures for 2020 are provisional; figures for November-December 2020 are estimates; % is year-on-year (2019) comparison.

1. Changes in the Number of Foreign Visitors to Japan 
(Nationwide)
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• The promotion of inbound tourism is extremely important for the revitalization of Osaka and the 
greater Kansai region. Due to the global Corona Virus pandemic, inbound tourism has evaporated.

• With thorough infectious disease control measures, by 2030, through the Tokyo Olympics and 
Paralympics, World Masters Games, and the World Expo 2025 in Osaka, Kansai, we aim to achieve 
60 million visitors and 15 trillion yen in travel consumption.
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国土交通省近畿運輸局2. Changes in the Needs of Foreign Visitors to Japan 
(Increased Interest in Hygiene)
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Source: Development Bank of Japan, Kansai Branch, "DBJ and JTBF: Survey on Tourist 
Travel to Japan from Asia, Europe, the United States, and Australia“ (Released in August 
2020)

・ In June last year, we conducted an urgent survey of roughly 6,000 people who have traveled overseas from 12 regions in 
Asia, Europe, the United States and Australia. As a result, more than 80% of respondents answered "Yes" or “Yes more than 
No" to the question of whether they would like to travel overseas after the novel coronavirus pandemic is over (see Fig. 1-2). 
Japan is the most popular destination in terms of countries, with inbound demand to Kansai still strong even after the 
coronavirus pandemic. The Kansai region ranks third among prospective visitors to Japan (see Figs. 1-3 and 1-4).
・ While tourists are looking forward to "food" and "cultural experiences," which used to be the main purposes of tourism in 
Kansai, they are also highly concerned about "hygiene" and "avoiding the three C's (closed spaces, crowded places, close-
contact settings)" due to the coronavirus crisis (see Fig. 4).

(Fig. 1-2) [All respondents] Would you like to 
travel abroad again after COVID-19 pandemic 
ends?

(Fig. 1-3) Countries/regions where respondents want to 
visit for sightseeing after COVID-19 pandemic ends. 
(multiple answers, top 10 items)
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(Fig. 1-4) Desired regions to visit next among all prospective visitors to Japan (multiple answers)
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(Fig. 4) Expectations of prospective visitors to Kansai if they travel to Kansai for sightseeing after the 
novel coronavirus epidemic is over (select up to 3 items)
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Guidelines by Industries New Travel Etiquette for Travelers

[Accommodation industry]
Prepared by: Japan Hotel Association, All Japan

Ryokan Hotel Association, Japan Ryokan & Hotel
Association, Japan City Hotel Association

[Travel related industry]
Prepared by: Japan Association of Travel Agents, All

Nippon Travel Agents Association
[Chartered Bus]
Prepared by: Charter Bus Travel Liaison Committee 

(Nihon Bus Association, Japan Association of 
Travel Agents, and All Nippon Travel Agents 
Association)

[Taxi]
Prepared by: Japan Federation of Hire-Taxi 

Associations
etc.

・ Developed by industry groups with advice
from infectious disease specialists. (The
government provides guidance and advice.)

・ The guidelines will be reviewed as needed
in response to the latest situation and
findings.

・ Points to keep in mind and measures to be
taken in each area and situation are
specified.

• “New Travel Etiquette” (Issued by: Travel Liaison Committee*, in cooperation with: Ministry of
Land, Infrastructure, Transport and Tourism and the Japan Tourism Agency), which outlines
precautions for preventing infection from a traveler's perspective, was published and publicized.
*Travel Liaison Committee: Consists of organizations in the travel-related industries, such as transportation, accommodation, 
and tourist facilities.

(Example)
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Support for Infectious Disease Control Measures

Monitoring with 
thermography

Introduction of non-
contact thermometers 換気設備の導入

3. Thoroughly Implement Infectious Disease Control Measures 
Through the GoTo Travel Project

• The GoTo Travel project requires tourism-related businesses as well as travelers to take seriously the new infectious 
disease control measures, with the aim of establishing a "new style of safe and secure travel". 

• The Kinki District Transport Bureau conducted a survey on the implementation of infectious disease control 
measures at accommodation facilities registered to participate in the GoTo Travel Project, and once again realized the 
high quality of the sanitary environment at accommodation facilities in Japan. This will be a main selling point in 
increasing the number of foreign visitors to Japan during the time of “With-Corona” or “Post Corona”.

Survey on the status of 
infectious disease control 

measures in accommodation 
facilities (in Osaka Prefecture)



国土交通省近畿運輸局国土交通省近畿運輸局4. Realization of Safe and Comfortable Cabin Space Through 
Corona Countermeasures Using New Technologies

1. Creation of Corona-Free Interior Space (Air Purifier For Vehicles)

2. "Visualization" of the Interior Space Conditions
(Display of Air Purifying Effects)
○ Air Purifying Monitor

・ Summary: Monitoring the air quality inside the vehicle 
using sensors and displaying the results on a 
tablet, etc.

○ Virus Removal by High Efficiency Filter
・ Summary: Air purifier with high performance filter (N100) removes viruses.

(In the case of a cab, the virus is reduced to 1/1000 in 4 minutes.)
(Approximate number of units installed: 1 unit for a cab, 2 units for a large bus)

Suction Area

Blowout Part
(All Circumference)

★Ultra-High 
Efficiency Filters
(0.3μm microparticles 
captured by 99.9% or 
more)

Air Purifier
(Size W213 x H193 x D90 )

Fiscal 2020 supplementary budget: included in 30.5 billion yen

Utilizing government subsidies to strongly promote corona countermeasures for railroads, 
buses, cabs, and ships using new technology to prevent the spread of infection. Creation of 
safe and comfortable space in transportation during travel.
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国土交通省近畿運輸局5. Creation of Attractive Stay Contents for Diversification 
of Attracting Visitors

Fiscal 2020 supplemental budget: 10.2 billion yen

National Treasure Iwashimizu Hachimangu Shrine,
‘The Light of Prayer’ Worship Project in "New 

Lifestyle" [Yawata City, Kyoto Prefecture]

Minamiyamashiro Village Unique Venue, Symphony 
“Notes of Tea Garden“ Demonstration Project
[Minamiyamashiro Village, Kyoto Prefecture]

[Project Description]
• Creation and development of high value-added nighttime 

tourism.
• Lighting up the main hall and corridor.
• Displaying objects that pray for the protection from plague.
• Special lectures and Mikomai (dance performed by shrine 

maidens).
• Broadcasted Live on the web.

[Project Description]
• Develop unique venues to support remote 

events using ICT.
• Implementation of Monitor Tours.

Project Examples (Number of Cases in Kinki District: 88)

Taking into account a foreigner's point of view to create and promote high value-added 
tourist attractions through events to attract many visitors and refining current local tourism 
resources.
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国土交通省近畿運輸局6. Strengthen and Enhance Information Dissemination to 
Overseas Markets

6

Even if travel to Japan is not possible due to ongoing restrictions and/or self-restraint among visitors 
from Japan and abroad, we will strengthen and enhance the dissemination of information that will 
stimulate the desire to visit Japan after the novel coronavirus infection is under control and lead to "visit 
Japan in the future" and "attract visitors to the Kansai region."

Efforts in Cooperation with KANSAI Tourism Bureau Efforts in cooperation with Union of Kansai Government

Kansai Wide-Area PR Video Production Project (East Asia Market)
○ To lead to the future recovery of tourism numbers in Kansai, we 
produced a movie-style PR video to disseminate information on tourism 
contents along with safety and security measures in Kansai. 
○ Concept: "IMPRESSIVE KANSAI"

~Getting to know Kansai's people, and unique culture, will touch your 
heart. A journey only possible in heart-warming Kansai~

○ Produced with narration and subtitles in Chinese (traditional and 
simplified), English, and Korean, and distributed on the website of the 
Union of Kansai Government, Facebook, You Tube, etc.

Union of Kansai Government Official 
YouTube Channel

https://m.youtube.com/channel/UCidEuI
zPtmT_8SaPnHZNXRw/videos

Osaka/Takihata Shiju-Hachi Taki Waterfall

Kyoto/Daigoji
Temple

Digital Promotion Project for Kansai Wide-Area Travel
○ The KANSAI Guide, a website operated by the KANSAI Tourism 
Bureau, and its special feature page, "The Exciting KANSAI," were 
positioned as communication platforms that appeal to a cross-market 
audience. As a result of video distribution promotions conducted to 
increase the amount of visitors to the site, we were able to drive over 5 
million views of the video under the theme of "cultural tourism".
○ We will continue our efforts in the future to promote the Kansai 
Region by distributing three types of videos produced in the previous 
fiscal year with the three themes of "Nature", "Tradition", and "Cuisine" 
on "The KANSAI Guide" and also on YouTube.

https://kansaiguide
.jp/rt/eng/ https://kansaiguide.jp/exciting/

https://kansaigu
ide.jp/rt/Videos/

Video Site
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While assessing the infection situation in Japan and overseas, the organizer will conduct 
small-scale dispersed package tours on a trial basis from countries/regions where the infection 
situation is calm, with thorough quarantine measures according to Business Track.

1. Tour Descriptions
○Considering Tours departing from countries/regions where the infection situation is calm and from countries 

covered by Business Track.
○Traveling in small groups under controlled situations with thorough quarantine measures in place according to 

Business Track. (Controlled package tour)
○Selecting tours based on the opinions of experts in both infectious diseases and in the travel industry.
○Discovering the appropriate menus for Post-Corona tourism that avoids crowds.

2. Examples of Quarantine Measures
○Travel in private cars, rent out entire tourist facilities, and separate routes from the ordinary passengers.
○PCR testing at the time of entry into

and exit from Japan
○Using the COVID-19 contact-

tracing application
○Evening curfews
○Infection prevention measures 

during tours

Efforts for Phased Recovery of Inbound Tourism : "Small-Scale Dispersed Package Tours”

Implementation of a demonstration project aimed at building a safe and secure travel environment for both 
visitors to Japan and the host regions in order to achieve a gradual recovery in inbound tourism. The project 
aims to stimulate the desire to visit Japan in the future, leading to the attraction of 60 million visitors in 2030.

Demonstration Project Image

Small-scale dispersed package tours managed with strict infection prevention measures

• Obtain a pre-departure 
Certificate of Testing for 
COVID-19

• Install a COVID-19 contact 
tracing application

Prioritize menus suitable for Post-Corona tourism to avoid 
crowding 7

7. Phased Recovery of Inbound Tourism After Assessing the 
Infection Status in Japan and Overseas

• Pre-departure PCR 
testing


